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Hamad Saleh Ballaith is out there with a 
mission, and the selfless human in him 
is nursed to care for others. This is why 
the Chief Executive Officer of Sawaeed 
Holding PJSC wears many feathers in his 
cap, as he conveniently deals with invest-
ment portfolios, advises governmental 
bodies and has been at the forefront in 
professionally streamlining manpower 
in the UAE and abroad.

The success story of Hamad Ballaith 
is one of inspiration. He is awed for his 
acumen and decision-making and has 
the vision to regroup talent for institu-
tions and nation-building. The way in 
which his company generates employ-
ment opportunities for white and blue-
collar workers, as well as the training 
and grooming of intellect, and skilled 
manpower, is unprecedented. It has 
made the company indispensable as or-
ganisations rely on its services in quest 
of a resilient workforce.

The CEO of Sawaeed Holding PJSC 
has also had the honour of looking af-
ter Minors Funds at the Social Care and 
Minors Affairs Foundation in Al Ain, 
besides taking care of Etisalat and the 
Emirates NBD Bank. With a Master’s 
degree in HR Management from Ajman 
University of Science and Technology, 
Hamad made sure that he harnesses an 
enterprising workforce in all sectors.

Hamad is a man of few words, and he 
makes sure that he is precise and cat-
egorical to the point. This is his edge in 
leadership, too. He believes that knowl-
edge powerbase and diversity are es-
sential factors in life. This thinking has 
enabled him to take a leap forward in 
whatever he does and makes his pres-
ence felt with a difference. 

“I work to create the necessary space 
and achieve the goals set for the institu-
tion, and my current responsibilities are 
in other words to make a qualitative dif-
ference,” he remarked. He elucidated his 
scheme of things by saying, “I’m looking 
forward to creating equal employment 
opportunities for all the unemployed 
through vocational training, and intro-
ducing them to the labour market.” And 
the CEO has done that with excellence, 
which is why his firm is known for me-
ticulous services, and delivering the best 
human resource solutions.

Sawaeed Holding PJSC, which was 

established in Abu Dhabi as a national 
entity, has a comprehensive vision and 
specialises in managing the group’s in-
vestments. It is a group of seven compa-
nies operating independently in several 
areas, including manpower outsourcing 
to the construction, real estate, energy, 
hospitality, catering and facilities man-
agement sectors. It is also instrumental 
in vocational and professional training, 
and this is where Hamad wants to make 
the difference. 

As far as Sawaeed Holding PJSC is 
concerned, its focus is on providing the 
labour market with a trained, qualified 
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Sawaeed is the name 
for trusted and gainful 
employment avenues. 
Its edge is in qualitative 
manpower deliverance

severe liabilities, such as forcing us to 
accept back demobilised or redundant 
blue-collar workers due to the end of 
the project. This poses a huge challenge. 
Likewise, securing new projects and 
retaining the workforce comes with a 
particular cost.” Sawaeed Holding PJSC 
deals with these issues with magnanim-
ity, as it is pristinely one of the largest 
providers of manpower in the UAE.

Having successfully beaten the 
downslide effects of Covid-19, Sawaeed 
Holding PJSC looks forward to a bright 
future ahead. The company’s excep-
tional policies in keeping its workers 
safe from the pandemic, and at the same 
time avoiding downsizing is genuine 
leadership. Hamad says it helped usher 
in a new lease in business activity and 
bolstered the confidence of the workers.

As gigantic future plans, Hamad eyes 
to upgrade the Sawaeed Training Cen-
tre, which is one of the largest vocational 
training centres in the UAE. “We hope it 
will contribute to providing trained and 
qualified workers to the labour market 
with the necessary skills, thus contribut-
ing immensely to strengthening the UAE 
economy.

The versatile boss of Sawaeed Hold-
ing PJSC has a piece of advice for the 
youngsters. He says never look back and 
do what is deemed fit. “I would say, fo-
cusing on acquiring the necessary skills 
in various fields, especially in technol-
ogy and industrial intelligence, are es-
sential for a promising career,” Hamad 
listed out. He stressed continuous self-
development in order to keep pace with 
changes, and subsequently overcome 
challenges. “Be content and resilient; 
as it is the only way to success,” he re-
marked.

Sawaeed Holding PJSC is committed to 
building a strong partnership with its cli-
ents and partners. Its hallmarks are trust, 
reliability and efficiency in various indus-
trious domains. Undoubtedly, Sawaeed 
Holding has a customer-focused mind-
set, and that is its edge. Hamad believes 
in transforming manpower and manage-
ment skills to new heights of profession-
alism and competence in the UAE.

and certified workforce from institutions 
specialised in vocational training locally 
and internationally.  This is exceptional 
thinking in an era when the world is con-
tent with an ad hoc basis of governance, 
and companies worldwide are choosy in 
investing in manpower. 

Sawaeed Holding PJSC leads from 
the front in uplifting management and 
manpower potential with a staggering 
difference. It also offers labour accom-
modation services for workers and em-
ployees in Sawaeed Residential City, and 
the standards are second to none as per 
international criterion.

The group’s assets and investments 
amount to around half a billion dirhams. 
In the year 2020, Sawaeed Holding was 
listed on the second market of Abu Dha-
bi Securities Exchange (ADX), too.

Other subsidiaries of Sawaeed Hold-
ing PJSC include Sawaeed Employment 
LLC; Sawaeed Training Center LLC; 
Sawaeed Facilities Management LLC; 
Sawaeed Investment LLC; Takatof Em-
ployment LLC (headquartered in Dubai); 
Sawaeed Al Naba Facilities Manage-
ment LLC; Sawaeed Al Naba Catering 
Services LLC and Sawaeed Residential 
City (SRC), was developed by Sawaeed 
Investment LLC, the investment arm of 
the group. It is one of the most dynamic 
and human resource-driven magnate 
companies in the UAE.

While narrating the specifics and com-
petitive edge of Sawaeed Holding PJSC, 
Hamad says it is the mosaic of deep in-
vestment in the human factor that dif-
ferentiates it from others. “We provide 
appropriate vocational training for the 
labour market.” Hamad made it a point 
to recall that the financial soundness and 
management’s farsightedness helped 
Sawaeed Holding PJSC to successfully 
overcome the pressure and challenges 
of the Covid-19 pandemic, and the com-
pany profile remained unscratched.

Hamad’s depth of knowledge and ex-
pertise in manpower dynamics are ex-
ceptional. He says the nature of the com-
pany’s area of activity as a blue-collar 
manpower outsourcing company comes 
with many challenges. “It often brings 
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If it were not for the interview for 
this story, Bassam Nazzal would 
have come in dressed casually for 
his regular day at work. The good-
natured CEO of BETA says this is 
because he is the type of leader 
that is easily approachable by his 
team. “We are a family here, and 
we look after the company as if 
it’s our own,” he said with a sense 
of pride in his eyes. 

Perhaps this corporate philoso-
phy is one of the major reasons 
why BETA has become such a big 
success. From a small contracting 
firm and trading company dealing 
in the supply of a limited range of 
electrical supplies, the company 
has become a leading provider 
of electrical, LV products and so-
lutions; cable trays trunking and 
cable management systems; as 
well as heating, ventilation, and 
air-conditioning products in the 
Gulf region. 

BETA now represents global 
brands in the HVAC industry such 
as Vortice, Rosenberg, EMAK and 
AFS, proving it is the preferred 
distribution partner of choice for 
some of the world’s leading com-
panies. In the LV segment, it rep-
resents Beghelli, Prazisa, Schnei-

der, Kingston, Rexton, Belimo, 
Honeywell and 2M Kablo. 

More impressively, BETA now 
has a manufacturing facility in 
Saudi Arabia, where it specialises 
in the manufacturing of UL listed 
fire door and IT server cabinets; in 
addition to its factories in the UAE 
that produce a wide range of prod-
ucts, including grilles and regis-
ters, dampers, sound attenuators, 
duct heaters, and variable air vol-
umes (VAV), to name just a few. 

Recently, it has also begun 
manufacturing fire-related se-
curity and safety products, a 
diversification strategy that, ac-
cording to Nazzal, is a milestone 
for the company since it shows 
continuing growth, and because 
it requires a certain degree of 
manufacturing and engineering 
proficiency to be able to produce 
such products.

Another feather in the cap of 
Beta Industrial is that it has risen 
to become one of the Gulf region’s 
biggest manufacturers of fans, 
products which fall under the ven-
tilation category of the industry 
where the company operates. 

Of all the milestones that BETA 
is most proud of, it is the longev-
ity of the staff ’s stay with the 
company. “Some of our staff have 
been with us for over 30 years. 
The youngest, if you can call 
them that, have been with us for 

six years. This is a milestone for 
me because it means that our em-
ployees are happy to be with us,” 
Nazzal added.

“All our products have interna-
tional certifications from interna-
tionally accredited laboratories, 
such as UL, AMCA, BSRIA, IMQ, 
ETL and AHRI, which means 
they have met the highest qual-
ity standards and are proven safe 
to use,” explained Nazzal. Their 
operations and facilities have also 
obtained ISO and OSHAS certifi-
cations and have been approved 
by regulatory authorities, a testa-
ment to the company’s unwaver-
ing commitment to operational 
and management efficiency and 
excellence.

Despite the current challenges 
being experienced by many in 
the business sector these days, 
Nazzal is thankful that BETA 
Industrial is, in his words, “in 
a very good place”. As a case in 
point, BETA did not lay off any 
staff during the pandemic, nor 
did it reduce or hold the salaries 
of its employees. “We even man-
aged to give a bonus to our em-
ployees,” Nazzal pointed out.

What is next for BETA? It is look-
ing into developing sustainable 
materials or products that it can 
introduce to the market; as well as 
how it can sustain its growth mo-
mentum into the future.

The word ‘Bateel’ in Arabic means ‘the young 
branch of a date palm — one that can be used to grow 
a new tree.’ Bateel’s journey in gourmet-food is just 
as fascinating as the date-fruit itself, which is a per-
fect unity of taste and culture. Their story began in 
the iconic Bateel date groves in Al Ghat, a historical 
town in Saudi Arabia, farmed for its ideal climate, 
rich soil and sweet water, perfect for growing regal 
and productive date palms. These have a rich heri-
tage, dating back nearly 100 years when the date 
palms were first planted in 1932. 

What makes Bateel special is its state-of-the-art 
sustainable farming methods. The unique aspect is 
that no fertilisers, pesticides, or chemicals are used 
in cultivation. It is organic to the core. 

Elevating the noble date fruit to a desirable gour-
met product is an idea - not just discovered by Bateel 
- but also explored with the highest level of passion 
and innovation. The evolution of this brand iden-
tity was only because of the industrious leadership 
and futuristic vision of Dr Ata Atmar, the CEO of 
Bateel. It was his new-age approach in the gourmet 
food industry that the date fruit was fantasised into a 
complete food product and complemented with in-
gredients of chocolate, almonds, mustard, vinegar, 
and other fruit-laden derivatives adding a touch of 
decadence to the consumer. 

Bateel has played an iconic role in the connois-
seur’s production and retailing in the Middle East, 
and that too with a glorified essence. Its date palm 
products are internationally acclaimed and their 
gift-hampers are sought-after by travellers. The raw 
inexpensive fruit has attained a kingly-touch, made 
possible through successful brand positioning, as 
Bateel created a luxury retailing system. It has now 
attained the status of an industry. ‘’Over the years, 
we have risen as the market leader in farming, man-
ufacturing, and retailing,’’ Dr Atmar, an economist 
and a former professor at Boston, proudly remarked. 

The date-fruit is available in 20 varieties, includ-
ing; Sokari, Kholas, Sega, Khidri, Ajwa, Medjool, 
and Bateel’s exclusive Wanan. Bateel by-products 
are date cookies, dates stuffed with orange peel, 
coated with chocolate and almonds. Moreover, date-
inspired creations include; date-balsamic vinegar, 
flavoured date-dhibs and sparkling date juice.

Bateel’s founding focus is its customers. It is to de-
liver these customers exceptional products consis-
tently, Bateel have successfully maintained, integri-
ty, and transparency in all production processes over 
the years. This was especially critical to deal with 
the challenges arising at the onset of Covid-19. Be-
ing the only fully-integrated and certified gourmet 

organic date producer, they never compromised on 
the manufacturing practices and facilities that - have 
from day one - remained world-class.

With exquisite interiors and elegant retail dis-
plays, their luxury boutiques are designed to show-
case the full range of gourmet products and luxury 
packaging. Keeping up its niche tradition, Bateel 
sources the most deluxe and sumptuous chocolate 
to complement its pioneer date-chocolate products 
presented in a delicious array of truffles, pralines and 
ganaches, enabling guests to indulge in the warmth 
of Arabic hospitality.

Bateel has been duly rewarded as a top-perform-
ing confectionery brand. Since its inception in 2007, 
Jomara has led to volume sales and is aptly available 
at all superstores. Presenting an impressive selec-
tion of premium organic dates, filled dates, date 
chocolates, organic date bars and date syrups.

Likewise, at Café Bateel, one can experience a 
distinctly European ambience in the Middle East. 
It offers a distinct range of gourmet food and date 
inspired desserts and beverages, including their 
signature Qahwa, curated by award-winning chefs. 

The core of Bateel’s worth ethics is their authen-
ticity and integrity, which is why they are an inte-
gral part of the community. Their attention to sus-
tainable practices despite the challenges that the 
Covid-19 struck economy faces, is proof that no 
stone is left unturned to ensure the community is 
fully supported.

Bateel is already the leader in the Gulf market, 
and this will soon be the case worldwide as they 
have now focussed their attention on expanding 
their international presence. With the rise of eCom-
merce, Bateel is taking confident steps to capitalise 
on this market need. With Dr Atmar’s vision, new 
heights for Bateel are in sight, guaranteeing growth 
and innovation for all stakeholders.

Industrial powerhouse Luxe gourmet food
In 1975, BETA 
commenced its operation 
as a small electrical 
contracting company 
and since then has grown 
exponentially in the fields 
of manufacturing, trading 
of HVAC products as well 
as offering low voltage 
products and solutions 
to MEP contractors in 
the region, with a strong 
commitment to quality 
standards 

Bateel is a brand delivering 
incomparable quality assurance 
and taste, pioneering sustainable 
production and luxury retailing of 
gourmet food internationally
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